
 

   
 

 
Coventry City of Culture Trust 
Visual Creatives Preferred Supplier Database 
 
Context 
 
Coventry City of Culture Trust (CCoCT) was set up in 2015 to bid to be UK City of Culture in 2021. In 
2017 the Trust and the city were successful in securing the prestigious title and are now getting ready to 
deliver an amazing build-up programme, an ambitious UK City of Culture year in 2021 and to ensure a 
legacy, for the city region and its communities. 
 
In July 2020, we announced that Coventry’s City of Culture programme will start in May 2021 and run for 
12 months, allowing us to keep our promise to the city and region - to deliver an extraordinary year while 
providing some much-needed certainty and resources to our artists and communities.   
  
We are a diverse, modern city which is re-imagining the role culture can play in bringing people together. 
Coventry is a city of welcome, a city of activists and pioneers, a city of peace and reconciliation, a city of 
innovation and invention, a City of Culture.  
  
The Trust is committed to:  

• Welcoming 2.5m additional visitors to Coventry and Warwickshire in 2021  

• 80% of the city’s residents experiencing at least three events in 2021 

• Increasing audience attendance from under-represented communities by 20%  

• Activating more than 16,000 volunteers and participants 

• Starting a wave of cultural investment across the region 

• Minimising the impact of our work on the environment  

 
The Brief 
 
We are looking to develop a diverse database of creatives, individuals or agencies, for opportunities to 
work with the Trust’s Marketing and Communications teams on campaigns, with immediate opportunities 
available. If you are a strong visual communicator with expertise in any of the following areas:  
 

• Graphic design  

• Illustration  

• Animation 

• Photography 

• Copywriting 

• Videography 

We’d love to hear from you. 
 
 
Opportunities 
 
We have a strong brand that symbolises progression, movement, and the soul of the city, and are keen 
to hear from those who share that vision. You should have experience across a range of media and 
formats, with a strong understanding of brand application and the ability to work to briefs and respond 
creatively. 
 
We’re particularly keen to hear from photographers who can capture images across these three broad 
categories: People, Life and Architecture. Through these categories we can show the city’s breadth of 
diversity, its energy and its rich architectural history. 
 
 
 



 

   
 

Key requirements 
 
If you work in graphic design, illustration, animation, copywriting, photography, or videography, there are 
many opportunities to get involved in exciting multiplatform marketing campaigns. 
 
The types of work we will be needing include, but are not limited to; 

• Photographing live events and productions 

• Brand photography for use in campaigns 

• Designing visual identities for events 

• Creating videos, animations, and other digital content for multiple platforms including social 

media 

• Copywriting for articles, blogs, and campaigns 

• Product photography including merchandise. 

 

Successful individuals must be able to demonstrate: 
• Experience of working with marketing and communications professionals on creative projects 

• Experience of working professionally 

• Examples of previous work or projects 

• Hold appropriate licences and insurances for their services and as a minimum £5 Million in 

Public Liability where necessary to complete the work. 

 
Preference will be given to individuals living or working in Coventry and the surrounding area. 
 
Finally, companies and individuals submitting a bid are encouraged to show that they align with 
or will make steps to align with, the Trust’s policies of: 
 

• Environmentally sustainable working practices. Where possible please provide detail of how 

your work is environmentally conscious  

• Fair pay. All employees working on projects funded by the Trust must be paid the National Living 

Wage as a minimum. Any companies or individuals submitting a bid should confirm their core and 

freelance staff are paid as a minimum National Living Wage. Evidence of such may be requested 

• Talent development in the sector. We are keen to hear how you develop talent within your 

team and/or actively create opportunities to engage and support new individuals to enter the 

industry, particularly from under-represented groups 

• Diversity, equality, and inclusion. We are pro-active in our approach to this and expect our 

partners and the people we work with to do the same. We would like to see that you are making 

extended efforts to be inclusive.  

 
Process 
 
If you think you and your skills fit the bill, we’d love to hear from you. We particularly encourage 
individuals from Coventry and the surrounding area to get in touch as now more than ever we remain 
committed to procuring locally wherever possible. 
 
Individuals are invited to respond to the brief above, by submitting a short proposal (maximum 1000 
words) outlining how they meet our requirements. The submission should include: 
 

1. A portfolio of past work 

2. An indication of rates of pay or fee expectations 

3. Contact details for two referees  

 

Submissions should be sent to marketing@coventry2021.co.uk 
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Please contact Francis Stojsavljevic, Marketing Assistant, if you have any questions:  
info@coventry2021.co.uk    
 
Proposal submissions will stay open on a rolling basis, but immediate opportunities are available 
so early submissions are encouraged.  
 
 Evaluation Criteria 
 
Proposals will be evaluated by the Director of Audience Strategy for Coventry City of Culture Trust with 
the support of the Marketing and Communications Teams.   
  
Each proposal will be evaluated against the following criteria: 

1. Credibility and proven expertise in delivering appropriate work 

2. Understanding of the design and creative needs of a successful campaign 

3. Evidence against the Trust’s policy requirements 

 
Coventry City of Culture Trust will seek value for money in these submissions but will judge value not 
solely on price but on the quality and scope of the proposals being considered. 
 
We will review submissions on a rolling basis and let you know as soon as we can whether we feel your 
skills would be suitable for our needs and if we would like to add you to our database. 
 
Acceptance into the preferred supplier list does not guarantee contracts however, quotations for 
projects will initially always be sought from the list of preferred suppliers. 
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