
Youthful Cities Programme Culminates in Immersive Experiences 
  

●   Young creatives from Coventry and Nairobi collaborate on new digital stories 
●   New film and immersive audio experience to be released on 28 April 2022 on BBC 

Taster 
●   Showcased as part of a Global Youth Series celebratory event on 28 April 
●   A unique partnership between Coventry City of Culture Trust, British Council, The 

Space and BBC R&D 
  
The Youthful Cities Digital Storytelling Lab is a unique creative development programme that 
has brought together a team of young creatives - filmmakers, digital artists, writers, musicians 
and changemakers from Coventry and Nairobi – in a cultural and creative skills exchange to 
develop two new digital stories designed to inspire change within their cities. 
 

The young people joined the Digital Storytelling lab in July 2021 and have since taken part in a 
specially devised learning programme, designed to introduce them to a range of cutting-edge 
immersive storytelling techniques, tools and platforms. A series of masterclasses, creative labs 
and workshops have been delivered by a range of digital trailblazers to mentor and support the 
young people, enabling them to create their own new short-form immersive and interactive 
digital experiences. Working with a suite of tools from BBC MakerBox, prototypes were 
developed before the experiences progressed to full production. 
 

The works, entitled Our Daily Bread and Now That I Know Things, explore issues such as youth 
unemployment and life post-graduation and make use of data from the Youthful Cities Index. 
The Index highlights the priorities and concerns for youth in global cities, in areas including 
education and employment, culture and creativity, democracy and representation. 
 

Our Daily Bread is an interactive short film, made using BBC R&D StoryFormer, that explores 
different city themes and how they impact a young individual’s mental health state whilst going 
through the hurdles of job hunting. In this experience, audiences can make choices about how 
the story unfolds and move between scenes set in Nairobi and those set in Coventry. 
 

Now That I Know Things is a spatial audio experience, made using BBC R&D’s Audio 
Orchestrator, that follows the range of thoughts, feelings and experiences of Aisha in Nairobi 
and Sara in Coventry as they navigate their graduation days. The project uses connected smart 

http://www.bbc.co.uk/makerbox
http://www.bbc.co.uk/makerbox/tools/storyformer
https://www.bbc.co.uk/makerbox/tools/audio-orchestrator
https://www.bbc.co.uk/makerbox/tools/audio-orchestrator


devices; laptops, tablets and phones to deliver an immersive  audio experience that listeners 
can explore.     
 

Both works have been created by teams collaborating and working remotely, through various 
stages of lockdown, across Nairobi and Coventry. 
 

The works will premiere and be available to experience on BBC Taster from Thursday 28 April: 
 
Now The I Know Things – a spatial audio experience  
Our Daily Bread – an interactive short film 
 
BBC Taster is a website that showcases the organisation’s immersive and interactive 
experiences, encouraging users to share what they’ve just tried with their friends. 
 

The experiences will also be showcased at events designed to celebrate the Global Youth Series 
in Coventry and Nairobi on 28th April, where young artists and changemakers will come 
together to share their experiences and creativity. The Global Youth Series events spotlight the 
ways in which digital technology and art can come together to highlight the global 
conversations which young adults can create together, through artists, makers, storytellers and 
activists. 
 

Team Katande said “By sharing our stories with the world our goal is to inspire policymakers, 
activists and governments to be intentional and deliberate in combating issues that affect 
young people across the globe. We’ve all acquired skill sets that we can't wait to put into 
practice for future projects and made new alliances with a network of revolutionary creatives to 
connect with and learn from. It's been a season of learning and growth both professionally and 
personally.” 
 

Alexandra Talbott, Programme Manager, International and Youthfulness, Coventry City of 
Culture, said, “While interweaving the unique experiences and identities of Nairobi and 
Coventry, these important new immersive stories highlight the shared challenges young people 
face as they seek to make their mark. The work reflects the immense creative talent to be 
found across both cities and the power of international collaboration’ 

David Codling, the British Council’s Global Arts Portfolio Adviser, said, "We are delighted to 
support the Youthful Cities Digital Storytelling Lab and be part of the partnership that will 
showcase this exciting collaboration that connects young creative practitioners in these two 
cities through digital storytelling. This immersive experience and the projects surrounding it 
illustrate how our work in supporting international links enriches and supports the growth of 
the creative sectors both in the UK and other countries. We look forward to seeing the artists 
and innovators exchange ideas and learn from each other as they explore issues from different 
cultural perspectives.” 

https://protect-eu.mimecast.com/s/sesyCXoksD5po1FVGaa8?domain=bbc.co.uk/
https://www.bbc.co.uk/taster/pilots/now-that-i-know-things
https://www.bbc.co.uk/taster/pilots/our-daily-bread


The Youthful Cities Digital Storytelling Lab is a unique partnership between Coventry City of 
Culture Trust, British Council, The Space and BBC R&D to create new media to inspire change in 
Coventry and Nairobi. It is also part of a wider programme between Coventry UK City of 
Culture, the British Council and Youthful Cities to facilitate a cultural and creative skills 
exchange between young people across the globe. Other partner cities include Beirut 
(Lebanon), Bogotá (Colombia) and Detroit (USA). The programme celebrates cities where the 
citizens are activists, shaping their own futures through art, creativity, and technology 

The partnerships are inspired by research conducted by ‘Youthful Cities’, who, since 2012, have 
been on a mission to make cities around the world better places for your people to live, work 
and play. The Youthful Cities Index highlights the priorities and concerns for youth in global 
cities, in areas including education and employment, culture and creativity, democracy and 
representation, and city-making and urbanism 
 
Young people involved in the project: 
Millan Tarus, Tracy Mwaura, Mike W. Khakame, Anlo Kanga, Naserian Koikai, Precious Narotso,  in 
Nairobi and James Grubb, Lanaire Aderemi, Demy Jozeph, Michael Mihoc in Coventry 
Biographies and headshots available here. 
 
[Ends] 

 

For further information, images, project links and interviews, please contact Michael Barrett 
at mfbpressoffice@gmail.com or 07813-558772.  
 
Notes to Editors 
Coventry UK City of Culture 2021 
Coventry UK City of Culture 2021 commenced on 15 May 2021, running for 12 months. The 365-day cultural 
programme reflects Coventry as a diverse, modern city, demonstrating that culture is a force that changes lives. 
Coventry is the UK’s only city of peace and reconciliation, and known internationally as a city of welcome, a city of 
activists and pioneers, innovation, and invention, and now a City of Culture. 
  
Coventry is the city where movement began, from innovation in the transport industry to a history of welcome, it 
has moved people for centuries. For a whole year, Coventry is celebrating with events, music, dance, theatre, and 
large-scale spectacle. As well as the expected celebrations, it is throwing a spotlight onto city voices with a range of 
hyper local experiences and ways to get involved across every neighbourhood. And it’s not just Coventry. This epic 
celebration also witnesses the entire region getting involved and benefitting from the opportunities that being City 
of Culture brings. Our year of culture is co-created with the people of Coventry and is bringing about long-term 
social, economic, and cultural benefits. 
  
About the British Council 
The British Council is the UK’s international organisation for cultural relations and educational opportunities. We 
build connections, understanding and trust between people in the UK and other countries through arts and 
culture, education and the English language. In 2019-2020 we reached over 75 million people directly and 758 
million people overall including online, broadcasts and publications. Founded in 1934 we are a UK charity governed 

https://drive.google.com/drive/folders/1AffZiIqe0ewtO6ABOasErRuKioh9juL-?usp=sharing


by Royal Charter and a UK public body. We receive a 14.5 per cent core funding grant from the UK government. 
www.britishcouncil.org  
 
BBC R&D 
Whether it’s noise-cancelling microphones in the 1930s, the first transatlantic television transmission in the 1950s, 
Ceefax in the 1970s, digital radio in the 1990s and HD TV in the 2000s, or the challenge to ‘broadcasting ’brought 
about by the internet and interactive media, BBC Research & Development has led the way with innovative 
technology and collaborative ways of working. 
 

This role in the broadcast industry is no accident. Uniquely funded by the licence fee, R&D is enshrined in the BBC’s 
Royal Charter and agreement with the UK government to provide “a centre of excellence” for research and 
development in broadcasting and the electronic distribution of audio, visual and audiovisual material. 
 

Based in Research Labs in the North and South of the UK, the department is comprised of just over 200 highly 
specialist research engineers, scientists, ethnographers, designers, producers and innovation professionals working 
on every aspect of the broadcast chain, from Audiences, Production and Distribution right through to the 
Programmes themselves. 
 

Our work is best when we collaborate with others and it benefits the wider industry, and as such, we continue to 
seek partners in universities, businesses and other broadcasters with whom we can share knowledge, exchange 
best practice and develop next generation systems and standards. 
 

And while the age of the internet continues to affect the broadcast industry, re-interpreting the very term 
“broadcasting” and providing new ways of watching and listening, R&D remains at the heart of the BBC’s 
commitment to innovate, and its mission to inform, educate and entertain. 
  
The Space 
The Space was founded in 2013 by Arts Council England and the BBC and is an independent Community Interest 
Company. Our mission is to empower the UK’s cultural sector to inspire audiences through digital content and 
experiences. We support arts, heritage and community organisations, including museums and libraries, to produce 
digital creative content. We enable them to connect with diverse audiences and visitors, engaging them in digital 
cultural and creative experiences -whether in person, online or through TV and radio. www.thespace.org 
@thespacearts 
  
Youthful Cities 
Since 2012, Youthful Cities has been on a mission to make cities around the world, better places for young people 
to live, work and play. To do this, Youthful Cities works to connect young people – as drivers of this change – to 
information, networks, and the tools they need, to create the cities we all need to thrive. www.youthfulcities.com/  

http://www.britishcouncil.org/
http://www.thespace.org/

